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Social Media is only going to
become more pervasive and
as such become a critical

factor in the success or
failure of any business

e

Brian Solis, Social Media Manifesto, August 21, 2007




Business in the past




Farmers Markets
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No longer just a cup of coffee
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New Business Opportunity
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Social Media

New generation of
consumers

New Technology
Etc.
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What is Social Media?

Web-based
Mobile based
Interactive
Dialogue

Bridges individuals,
organizations, and
communities

Wikipedia, May 2012



Social Media Types
\

+ Blogs and microblogs (e.g., Blogger, Twitter)
# Content communities (e.g., YouTube)

« Social networking sites (e.g., Facebook)

# Collaborative projects (e.g., Wikipedia)

*# Virtual game worlds (e.g., World of Warcraft)
* Virtual social worlds (e.g. Second Life)

Kaplan, Andreas M.; Michael Haenlein (2010) "Users of the world, unite! The challenges and opportunities of Social Media". Business
Horizons 53(1): 59-68.



Examples of Social Media:
\

Social Media Types Examples
* Social Networks * Facebook.com &
Linkedin.com
* Microblogs « Twitter.com
+ Blogs + Blogger.com
* Podcasts * Archive.org
* Discussion Forums

_ * Agriculture.com
* Videos

, * Youtube.com
* Photo Sharing

* Pinterest.com &
Flickr.com



Social Media Landscape
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“Social networks and blogs continue to
dominate Americans’ time online...”’

Social media has grown rapidly-today nearly

4 in 5 active internet users visit social
networks and blogs

—

Nielsen’s “State of the media: The social media report Q3 2011”







89% of US internet users search
online before they make a
purchase, even when the
purchase is made at a local

business.
- Hubspot




70% of active adult social
networkers shop online




Social Media

New Marketing Tool
.’

* Marketing through social networks
isn't as much about selling your
product, as it is about engaging
your followers.

JJ McCorvey. How to Use Social Networking Sites to Drive Business. Inc. magazine,
Januar y 25,2010



Reasons Why Small Businesses

Leverage Social Media

\

+ Connecting with customers
* Visibility
« Self-promotion

What is the most important reason your business
leverages social media? Select one.
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7)) Zoomerang

Dalloe Surveys & Polls WOWW, ZOOMETang. com

Zoomerang interviewed 1,180 small- to mid-sized business (SMB) decision-makers and 500 consumers



90% of marketers said social marketing was
important to their businesses

Exposure was the #1

reason for using
social media

—

Michael Shelzer, 2011 Social Media Marketing Industry Report, surveyed 3342 participants




Business Benefits of Social Media

Based on a Survey of 1,898 business owners
“

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

generated exposure for my business
increased my (TamersorsereTs/ opt-in list
resulted in new business partnerships

helped us rise in the search rankings

generated qualified leads

helped me sell products & services/close business

reduced my overall marketing expenses

www.tecchimasia.com



Agricultural Marketing

+* Referrals
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New generation of consumers

\

Y

User Follows Reads Brand Shares Makes
Your Brand Updates With Friends Purchase

NP A/

info@websg.com



78% of people trust the
recommendations of
other consumers

e

Nielsen, Trust in Advertising. October 2007




Customer Reviews Affect Purchases

Read product reviews

-of which, influenced to purchase

-of which, deterred from purchasing

-of which decisions were unaffected

Source: Channel Advisor, ‘Through the eyes of the consumer: 2010 Consumer shopping habits
survvey (31 Ausgut 2010)




58% increase in sales and
partnerships from using social

media




BRAND AWARENESS

LEAD GENERATION

Photo Source: Full Traffic



Social networking
sites are officially
more popular than

porn sites




B Jievfy FEES %Tumbe Weshobo Dl & e U277 3" tal |£ )
Hml"f_" T‘-\:Ilm: Tﬂm .-.Elmhm ‘ﬂ.d-_“rj--g._l m u -\.-...J._i".-\.l-l't\.. I.il.li

Pk Ol

erognisclent Tisl 'PrRipe R S o (Qrotuin Foooatert Blawssr Semests
¥ i =
TAZZES  Tail Elagierd AU | BSgel  eeese (SRR opppost  COCH @ @
L=,

- m——

o TR(Q W e fogr@ INGIE o

T Choud CF e

gﬂqﬂ | koo
gatier T IEI':.I'EH;I el EStﬂndpﬂ-lnt

H lEr-ll tﬁr

_'{m@

1 =2
PUELE & ;- . g

natietert Pomedg PODFINGER.. Emm £ |
ke flickr Ning Collas 1 . Em ScoopGO!

S emstarll =
wﬂ_ Bl &8s Bogr ~SEchosion

Jafbo RO ClipShack XmaiHzrdDrive |, pm
e FA T ] r

Eﬂl:lhl'ﬂﬂﬂ'l

DT, Goait e .. ajchat™

L

mm ol HNoodly wobdir 71110)¢ ﬁLﬁ"lmﬁ.mL [

'l'I!H'.,, m of i b i éi.‘ll] Ao I‘!';'Fu 3:- m 5||'|:1|]-':." Gtatkr ‘r-.-l-: JMJ FEI !:-TE
TRUVED. NS 1T |  ll pegasus T v ‘%5‘?””""'. plcturecioud
[ newrvine R s sy i P e
i i
— TR Eﬂ.. 5 Things ‘.Tl'ﬂ'ﬁlil'-lﬂ T '::_:H i

m i ey w SMEIJ o 1R = feedmarkes 0 :-




Choosing The Right Apps
———

* Application software
# 10 billion downloaded —January 2011
* 25 billion downloaded —March 2012

b '
A billion thanks.
Apple Press Release 25 times Over-

Thae Ap Stone has reackesd 5 bilian downloads, Thanks e Getting i thene



Top 5 LS. Social Networks and Blogs
uites (000s), Home and Work (May 2011)

71213

U.S. Internet
™ Users Spend More
Time on Facebook
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than Any Other
E '”” Web Brand
I
TWITTER
Facebook has become synomymous not only with social
media, but with Web use more generally, as Amerscans

spend more time on Facebook than on any other site.

31251679

10 UZE Web Brands by Total Minutes, in Billions, Home and Work {May 20717)
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Facebook Facts

\

* Reaches over 845 million people worldwide

* 425 million people are mobile users
* 1in every 5 page views is FB
* Average time spent on FB is 20 minutes/visit

Infographic Labs



Top Social Media Outlets
\

Which of the following social media outlets do you use
to market to customers? Select all that apply.

12%

M a,

*"’;‘iﬁ@ & @*"ﬁ @&6,9;4#’

Zoomerang interviewed 1,180 small- to mid-sizedusimess{SMB)decision-makers and 500 consumers

& &

Z Zoomerang

Onlime Surveys & Polls



Facebook, Twitter, Linkedin and
blogs were the top 4 social
media tools

—

Michael Shelzer, 2011 Social Media Marketing Industry Report, surveyed 3342 participants




Facebook
-‘

* Connects people with friends and others worldwide
* In North America, 50.3% of the entire population uses FB

* Americans spend more time on Facebook than any other
website

“like” us on
. Facebook

www.facebook.com



L1.5. Department of Agriculture
|42 ] |4 s/ jwww.facebook.com/ USDA ¢ [LQ- Google ©

Facebaok | Tumblr University of Hawail WebMall | US. Department of Agricufture | E

facebook

U.s. Department of Agriculture ke

Gowarnment L
USDA Jbl)ﬂ o
— Your account probection
g I 'ﬁ status: Low

Wall L5, Department of Agricu.. - Top Posts bifaate Probeckiar

* USDA U5, Deparitment of Agriculture
@ Wall *At USDA, we are working with farmers, ranchers and forest owners to
conserve land, plant stream buffers for cleaner water, and install other

People You May Know See All

i Chelsie Lihilihi

__,- Infa conservation practices.” - Secretary Tom Vilsack 16 mutual friends
L Notes US DA Cbama Administration Affirms Comprehensive il Add as friend
= Commitmant to Clean Water

v Dicision S .

I[] Photos [11) ‘ Obarna Admiln B Carics N M Crace Toledo
ol _.:,,_ ] i Ir T f 5 LOMprenensne " 21 mutual friends
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E Events #]] =4 tes ago - Share

4 Yideo Hanielyn Salvacion

I . v
£ & peopte Hke this 20 mutual friends

Abaut £ View the comment il Add as friend

USDA is committed o
providing safe and autritious
food, conservation, sust..

Lawrence Acasio

U5, Depariment of Agriculture 23 mutual friends

Secretary Vilsack joined St. Louis Rams 8 Sam Bradford to urge Native

] -
A
¥

Mg Add as friend
American youth to spend the summer pursuing healthy outdoor activities, @ .
Bradford, an enrolied member of the Cherokee Nation, participared with
19,082 gver 10 Native American students at USDA's People’s Carden In planting a
people fike this Mative American garden, called The Roots of American Agriculture.
USD Agriculture Secretary Vilsack, NFL Quarterback Sam "
Likes Eraﬂ‘m'd Urge Mathee American Youth o Get Active 4
. | 1#® Chat (Offline) -
— 0 Q|
Leading “hicps./ fwww, Facebook com/USDA", completed 30 of 31 Rems &

www.facebook.com/usda


http://www.facebook.com/usda

Facebook Tips for Businesses:

\

* Encourage likes and fans

+ Keep it relevant

+ Respond to inquiries
+* Engage & interact with fans
+ Utilize Photos




Becomes & Supporker

Al b My F'ﬂ'_ll—-'_. Faivorites

T by ||||-|.'—'\.

Pregident Barack Obams is Hee 44th
President of the United Stabes of
Amerca.

Infarmalion

Currenk Office
e
Fresident of e Unbed Skabes

Baracdk Obama T, Become & Supparter
wall Info Boxes  Events

Barack Dhaima JRCTTIREE

Barack ODhama

Drganizing for America | Tell Congress Lo Suppord
President Obama’s Budget

il wour elected represantatives and tell them bo support Prasiden
& budget, Tt's Id plan Hhal confronl = lang-terr
threats to cur prospenty and builds a new Foundation For econom
[ t i esting in en ] aalth car rid ed Hoin
]| March 26 at 1:25pm - Show Feadbadk {34,171} ' Share

Barack Obama The White House is inviting you to post your questions on the
acchomy and vote on submissions from othars. The President will answar soma

the most popular in an online town hall on Thrsday, Suomit your guestions at
ntp /M whitehousa, gov /OpenFor Questions/

Dpesn For Questions: President Dbama Answers Your
Lueshions
1:27

" March 24 at 7: 18om * Show Feadbadk (45,540) - Share

Barack Obama

I-n 3/21,/0% Your Weekly Address




T e:lin Binkedin
\

* Largest professional network on the internet
* Members include:

+ Executives from Fortune 500 companies

* Company Pages

http://press.linkedin.com/about



Linkedin Tips for Businesses:

o

* Promote your products & services

+ Join Groups
+ Ask for introductions
+ Recommend others

Y)Y
e

Linked [}




o0 Agricultural Research Council: Overview | Linkedin

[ «4 | »> ] [ + |Bhltp:waw.|inkedin.comfcompanwagricultural—research—cuuncil_3 G] [\Q' Google
m
| University of Hawaii WebMail 1 Agricultural Research Council: Ov... J' L |
Linked ma Account Type: Basic - steven ogata  Add Connectlons
Home Profile Contacts Groups Jobs Inbox Companies News More Companies ~ E

Companies » Agricultural Research Council

The Agricultural Research Council (CRA) is a National Research Organization Agricultural Research Council has 55
z which operates under the supervision of the Ministry of Agriculture, with followers
A general scientific competence within the fields of agriculture, agroindustry,

e food, fishery and forestry. = Share

The CRA has been established with the

- More k
How you're connected to Agricultural

Research Council
New Hire (1) Employees (43)

; () (45t Connections
Borsista
Teresa R. 0 Employees in your network
Came fom... 43 Employees on Linkedin

CHIMICA Srl, Tecnologa Alimentare
.......................................................................................................................................................................................................... I Check out insightful statistics about

i Agricultural Research Council
employees »

The|Ladders Find $100K+ jobs in your area

e d.br



Blogger
- S

# Similar to an online journal
* Host pictures, opinions, information, etc.
* Interactive with readers posting

Photo: WPLMS




« OMder Entries | Main |

Connecting Farmers Markets to a New World of
Opportunities

May 8th, 2012 at 2:36 PM by Debra Tropp, AMS Branch Chief, Farmers Markets and Direct Marketing

Editor’s note: Cross-posted from the U504 blog.

Ay
e by

| :‘-:i'._:?- o

A young boy looks over the fresh fruits and veggies with his mother ar a farmers market in Mississippi.

By listing their market in the National Farmers Market Directory, market managers open their market up

new customers. Fhoto courtesy Natalie Mayvnor
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SEARCH

CATEGORIES

Business Struciures

Farm to School

Farmers Market

Grants

Healthy Food Access

Loans & Support
Opportunities in Food & Agricu

Promote Healthy Eating

Protect Matural Resources

Regional Food Hub

Strengthen Rural Communities

Support Local Farmers

The National Conversation

Uncategorized
What We Know

TAG CLOUD

Access to CapitalAl
Beginning Farme
Business Toolsc



Twitter
T —

* Mini-blogger
* Post and read about:
« Stories, ideas, opinions, news, etc.
* Does not exceed 140 characters/tweet
* Members include:

* Global leaders such as Pres. Obama, the Dalai Lama,
etc.

* 99% of America’s top non-profit organizations

http://blog.twitter.com



Food Safety Info Ctr (foodsafety) on Twit

4 | | 4 |3 http://twitter.com/#!/ foodsafety

twittery | Seach

Q Food Safety Info Ctr
.--T @F.c.l.?d.s.afew Beltsuillrﬁ, MD o

A he USDA Nati

L| Home Profile

hitp:/ffoodsafety.nal.usda.gov
Follow Ev || ¥~

Timeline Favorites  Following Followers Lists

. FoodSafety
(‘Q [NewReport] (!} Can't read content: We're sorry, content cannot be

read. If you are the feed creator, something w... hitp://goo.gl/OhRgb

. FoodSafety
( [CanadianRecalls] Allergy Alert (shrimp) - Egg Custard

= (Chawanmushi) http:/bit.ly/gdEhuP

. FoodSafety
(‘9 [AustraliaRecalls] Woolworths Supermarkets Ltd—Woolworths
=8 Almond Kernel hitp://bit.ly/gtWnmo

PPl FoodSafety

Y

Messages Who Td

About @FoodSafety

10,860 901 13,702 833
Tweets Fallowing Followers Listed
Following 901

S Y YIS

Similar to @FoodSafety - view a
ey USDANutrition - Follow

" USDAnutrition

UN - Follow

United Mations
USArmy - Follow ™ UM_SPH - Follow
U.S. Army m.'-"lll__l UM Sch Public Health

About Help Blog Mobile Status Jobs Terms Privacy Shortcuts Advertisers
Businesses Media Developers Resources 0

L5 |

F-o

a0y 1 Twittar
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* Video sharing
* Free

« User friendly
* Visual

2 sesencon: | YOURTTTY

Broadcast Yourself
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Broadcast Yourself™

YouQ'LL:

Search results for agriculture farming in usa

agriculture farming in usa Q

Filtar =

USA: World without farmers - One Hungry Planet
v Farmears . Sl ek food comes from the grocery shereT

WaICR DUl New
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Inside USA - The state of aﬂn'culture - 22 Aug 08 - Part 1
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Iy Alkazeernfngksh | 3 years aga | 11 543 views
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Inside USA - The state of agriculture - 22 Aug 08 - Part 2
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by Allaresrabnghsh | 3 years ago | 2

MOMNSANTO Taking Over Global Agriculture - Are you Eating...

Taking Over Gobal Agriciline - Aré pou Eatng GO Foods? Dwer 2000 farmeis
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3 Waaks 05a | 758 views

Browse | Mowas

Uplaad Creale Account | Sagn In

Akt 5480 reauts

Sot iy Relevance ~

=

2012 Economic
Malidown

Do Yedamacs wornging
charms snd get & copy of
& Rerhpnck Now

by M wrdrman T | 823 232
iEWE

Broadview
Emtenainmen
Aty L hverihy
'-'$|.j 5r\-, »
Cobags

by BEALIsI: | 14,778 views

Cropaid Frost
Pmteu:ﬂon

st profechon in

5ol Romero Eamphell
g w Leas O ol \f

by HomneroSo




\

* Online billboard

* Social photo sharing

* |dea sharing

* Online community development




The Rise of Pinterest

U.5. UNIQUE VISITORS

i nihons

AVERAGE MINUTES PER VISITOR (GLOBAL)

January 2012

Pinterest

statista™a @uEais.

AVERAGE MINUTES PER VISITOR
.72
97-48

TWITTER
O

PINTEREST
o LINKEDIN
A @ wrseace

e

Sounce: comScora




Pinterest

Dinteredt

Pinterest is an online pinboard.
Organize and share things you love.




QR Codes
R

+ Quick Response Code

* Matrix barcode
* Fast readability
+ Accessible via phone devices «




, Just finished an @ ch Ag Network introduction meeting. Cool stuff (@
gh.com) ; "

% AGWIRED

NEWS FROM THE WORLD OF AGRIBUSINESS

agribusiness agency farming ag groups media government

subscribe

Posted on September 6, 2011 by Chuck + Previous Next

- CORN #®@

COM MEHMRY.“"’

QR Codes Add Mobile Info To Far_[r}éh__oyys

g

See the funny looking black and white P
design in the picture? That's a QR cco';/f
your mobile device has a QR Code rgéder

on it, just point it at that image ar}ef[\.roila,
you'll be taken to the latest Boomjir
information on the web. It's that ||'imple.

Got your device with you now? Gill",e it atry.

It even works right off your comptier

screen right now! | saw a lot of the!
around the Farm Progress Show last

Archives ™ | Subscribe §
ek.
You'll notice that the picture also includes a\qu Holland Boomer. | can't fe#et to mention

the Mew Halland Banmer SEE Cantact we'us heon BBsae nroq okesst@®in Halland ic nivina

O ERE S



http://agwired.com/2011/09/06/qr-codes-add-mobile-info-to-farm-shows/

Contest Rules  Entry Form Get to know the Boomer™

CONTEST

3% NEW HOLLAND
| AGRICULTURE __J

Announcing the New Holland Boomer 555 Contest Winners

W e

ey YouT ube

Happy Mew Year from New Holland and thank you to

¥ Tweet 1 everyone who entered our cont A big congratulations

to our eight regional winners who have been selected and
are listed below. We sincerely hope you enjoy the use of

your B tractor protected by the industry-leading Boomer Guard-5

Warranty for the next five years!

« Daniel Del Vicario, Merrimack, NH ég:f:;cwign:'::s"ew Figtinnd Eeomer Sos
« Wounded Warriors In Action Foundation (WI), Apolio Beach, FL

« Joe Caffee, Geneva, IN Thank You For Entering Our Contest

+ Melissa Horejsi, Webster, MN

« Duncan Smith, Mtn. Grove, MO Eg:tlelztays of New Holland Boomer 555

« Standing Stone Brewing Co., Ashland, OR

= KR Equestrian, Schomberg, ON More About True Blue Salute

Tristen Crooks, Weyburn, SK Got A Video Entry Idea?



http://boomer555.com/

RSS Feeds

‘\

+ Really simple syndication
+* Web feed in a standard format
+ Timely updates

* Many feeds into 1 site

A\




RSS Feeds

| Type a webpage address, title, or boockmark |

Ag Hawa

USDA-RD Single Family Housing Guarantee Loan Program (SFHGLP)

FAST FACTS for the USDA-RD Single Family Housing Guarantee Loan Program (SFHGLP) 0 102% FINANCING is still available 0 NO DOWN PAYMENT required from buyer® i CPR PROPERTIES are acceptable 0 CONDOS are
ok so long as they are approved by either the VA, Fanni Mae, Freddie Mac or FHA (0 DHHL properties are [..] Read more...

HAWAII FARMERS AND RANCHERS TO RECEIVE TRANSPORTATION REIMBURSEMENTS

WASHINGTON, D.C. —Farmers and ranchers in Hawaii who participate in a federal program designed to help those far removed from the marketplace will soon receive reimbursements to help defray the costs incurred from shipping
their produce, meat and other products to the Mainland, Senator Daniel K. Inouye, Senator Daniel K. Akaka, U.S. Representative Mazie K. Hirono [...] Bead more...

Honey Bee Health and Pollination Security in Hawaii Class on 4/20/2012

BEIHawaii has announced an upcoming class on honey bee health and security in Hawaii. This educational class being sponsored by BEI Hawaii is open to all growers. Honey Bee Health and Pollination Security in Hawaii
Danielle Downey, State Apiarist, HDOA Friday, April 20, 2012 5:00-6:00PM Waimea Civic Center Conference Room 67-5188 Kamamalu Road [...] Read more...

“Pesticide Risk Reduction Education” short course for Oahu (Pearl City)

“Pesticide Risk Reduction Education” short course for: * Oahu (Pearl City) *May 21-23, 2012 (2.5 days) * Registration deadline: May 7 * Fee for registration: $100 / person * Fee for study packet (if you need one): $35 / packet. Please
refer inquiries to me cynagami@hawaii.edu , B08-956-6007 and/for to this webpage: http/pestworld.stjohn.hawaii edu/pat/schedule .htm| Charles Nagamine Pesticide Risk [...] Read more...

New Employee Rights Posting Requirements for April 30, 2012

This new NLRA posting regulation applies to all private-sector employers who fall within the jurisdiction of the National Labor Relations Board (NLRB). The poster is available free from their web-site. Employees, exporters, non-
prafits...You may be subject to these regulations...You do not have to have 100 employees or be part of a union for these rules to apply...The Board has statutory [...] Bead more...

Farmers Market Promotion Program Grants Available

Farmers Market Promotion Program Grants Available USDA Office of Communications sent this bulletin at 04/05/2012 12:00 PM EDT You are subscribed to USDA Office of Communications. Release No. 0117.12 Contact: Gwen
Sparks, gwen.sparks@ams.usda.gov (202) 260-8210 Farmers Market Promation Program Grants Available WASHINGTON, April 5, 2012 — Agriculture Deputy Secretary Kathleen Merrigan announced today that the [...] Read maore...

Calling Hawaii’'s Value-added agricultural producers

2012 Value Added Agriculture Product Manufacturing Grant is OPEN! Hawaii companies; Would your product benefit from dehydration? juicing? pulverizing? concentrating? purée? How about making a tea from your product? a
nutraceutical? a fruit leather? a cosmetic? dye? Can you bottle it? add seasonings to make a new product? GREAT opportunity for Hawaii agricultural value-added producers! [...] Bead more...

Farming the Youth in Hawaii
Reblogged from The Harvest Gypsies: Hilda from MA'O Organic Farms is one of the four-year program participants. She recently graduated from MA'Q's two-year program and is currently pursuing a Bachelor of Arts at the University of

Hawaii while working at MA'O as a manager. The drive to MA'O Organic Farms in Waianae on the West [...] Read more...

April 2 - National Peanut Butter and Jelly Day
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http://bifb.wordpress.com/

Why Use Social Media Marketing
.‘

+* 60% of all small business decision- Approximately how much money does
wour Businass _Spﬂll‘ll.'l tﬂ I'I'IEI‘H?[ to
makers spend less than $100 on customers using social media?

social media marketing

W [yore mE-E100 mEO1-E260
WEIRT SAOD mERD 51,000 WE 0088, 000
w EE C0 510,000 £10,001 and abave | dat knos

'7 Zoomerang

anfiee Sivveps & Palls

Zoomerang interviewed 1,180 small- to mid-sized business (SMB) decision-makers and 500 consumers



Advantages of Social Media
\

* Low Cost Investment
+ Global Reach (e = [ ' two";fiye :glsl

# Increase Brand Awareness ﬂ?l‘ﬁ; and t4bes
* Interactive Engagement B rS . wwtwo friends

S ..o
" ﬂ fmf 1k

+ Monitor Market




*

*

L ocal Businesses

That Utilize Social Media

Slow Food Maui

Hawaii Organic Farmers
Association

Abundant Life Natural
Food and Café

Big Island Bees
Greenwell Farms

Otsuji Farm Fresh
Veggies

\

* Ma’o Organic Fruits and
Vegetables

* Royal Hawaiian Honey

+ Holualoa Kona Coffee
Company

+ Haleiwa Farmers Market
+ Maunakea Tea
+ Noni Biotech International



OTSUJLFARM over EL YEARS OF TRADITION

ABOUT TOURS WHAT'S NEW? RECIFIES ORDER VEGGIES VIDEO CONTACT HOME VOLUNTEER

OTSUJT FARM was founded in 1954. At the young age of 19 Kalaji Otsuji father of Edwin Otvuji came t
| 1i } i s AT I
g o MO RIE M
i i & that m
stence Fumie comving MES TiiE
vii bt ir
LWl of 1l il thi
n , Marcus, and Jonas | [ i
] TS 1 T Tt

Photo: Screen shot. Otsuji’s Farm


http://www.otsujifarm.com/

Greenwell Farm: Facebook

vru LUfe-ctahr Extension  Find Friends  Home -

come Visit

) Like

1

\ Greenwell Farms
\ €5 Take a Tour!

Message

(73,568
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http://www.facebook.com/greenwellfarms

Big Island Bees: Facebook

2

vru Life-ctahr Extension  Find Friends  Homs =

Create a Page

il

G 4o “hiip fwwe facebook com/ phobo ghpTied = 2940471 2400133 128set s 2755 25 LOZ532 172 64401, 17402632601 E30Thtype=1"



http://www.bigislandbees.com/

Kahuku Brand: Twitter

Hive an acoount? Signin -

Kahul_(u Farms

L

TR | T R T A ML N (RO |
Tweets
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Kahuku Farms
Aloha Friernds. See yvou lomaorrow for Early Easter Egg Huntingl

Kahuku Farms
Sign up 1 Thanks! wish yvou could be there SHKFEaryEasterWkne
T

Twests » Kahuku Farms
WFBARAR UL Mahalo for the shout out! A RSSOma

Fallowing >

& Wi love the way you thinkt

Kahuku Farms
THiElif oo Mahakn for sharing! Come & visit us, This waskend's
special holiday hours arg Fri & Sat 11am-3pm



https://twitter.com/

Ma’o Farms: Blog

MA'D Events

MA'DQ Ma Town Fundraiser
READ ALL

MA‘O Blog

MA'D News

World Premiere of Ingredicnts
Hawaii

READ ALL

MA'O Programs

Applications for the 2011
college-level Youth Leadership
Training program arc now
available! More Info or Download
Application

Grab this rare oppodundy 1o meet pecple nstrumantal in creating Oahu's new local
lood commurety, and sea 1he world preamiane of the highty enticipated follow up to the
acclamed docuementany, FI]TE':iB”IE-

Ingradients Hawsad Pant One Bustrates Oabu's emerging bocal food commanity &s &n
aflamalve 1o mporbed and processed foods. The fm Bustrates the ways we ang

[ine arror in pening the pege Foe made infarmition, choois Window > Aclivily,



http://maoorganicfarms.org/index.php?/mao_farms/blog/P10
http://maoorganicfarms.org/index.php?/mao_farms/blog/P10

Slow Foods Maui: You Tube

ﬁ SIOmedman f Subscribe

Feed Videos

Comments

a

..‘!u@

Melissa Panzarini, Maui Cocktail Catering

165 views

& slowfoodmaui uplcaded

Shonna Pinheiro Talks About OCEAN Vodka

122 views

& slowfoodmaui uplcaded

Roxanne Tiffin and Kathy Becklin, Slow Food
Maui

@ slowfoodmaui uplcaded

Tylun Pang talks about Slow Food Maui

81 views

S 700

subscnbers video viaws

About slowfoodmaui

@& slowfoodmaui.org

Latest Activity

Date Joined

Country

Photo: Screen shot. Slow Foods Maui You Tube



http://www.youtube.com/slowfoodmaui

Mauna Kea Tea Online Shopp

Mauna Kea Tea

Home saarch

QO SHOP ONLINE Green tea, Oolong tea Lo

Walcoms o Mauna Kaa Tea online shoppin

Shop anli

fof Gur W@as, pals, cups, Sccessinies and mane
= [Green Tea -

= Dolong Tea

» Teawars Ordering - Ploase mead the ordaring page about anling shopping guide, cader pracessing, ship yaymaanl and
= Drdenng - Policies FEIm policy
Proass sa 1 bakaw

Mauna Kea Tea - Green Tea

Subscribe to our

mailing list
9 Produwst Description Price (UBD)

Ermail Addrass

: _‘ ) ) ) 523.00
Cirganic Framiwm Gresn Tea - 2012 15

First Mame Hand Picked ! Hard Pre
e Aad to Cart

Last Nama

HNewsletter Contents

Loncal Everils, News and Py 5y - oy #16.00
Hand Ficked ! Hand Processed N
Mews and Promolions = Agd fo Cant -

Promosans



http://www.maunakeatea.com/component/content/article/104

History Ermarks Window Help

Rusty's Hawaiian | L0 island coffees, inspired by a lowe stosy,

¢.tfia Report  KaseStyle Peopleat CTAMR  Universisy o nod, LFEFB CTAHREmail Life LN - - Oprahcom  YeoTube Tylenoleom..osage Cu

oot o i et ol il et S ek et iR

RUSTYS HAWAIIAN

LAND COFFEES, INSPIRED BY A LOVE STORY

HOME SHOP~ MEWS = OURHISTORY CONTACT

. 48 -

ot
Latest News =

Want to Meet Us in ‘
Diecember?

We craft award-winning coffees
by him, we baby our beans

Ity in competitions and reviews.
r youl

About Rusty's Hawallan Want to connect!
Rusty Obra had a big dream:
Tum Hawmii's Ka'u District into a celebrated coffes mgion. After his death,
hiss wife vowed to fulfill his vision.

Lorie Cbra tranaformed the famm, mill and roastery into 8 model of passion
and artisanal quality. She is the Specialty Coffes Association of Euope's
2010 Outstanding Producer, as well as Grand Chasnpion of tha Hawaii Coffes Association's 201\
stalewide cupsing compelitions,


http://rustyshawaiian.com/

Lei Fresh Mobile App

Hawaii Agricultural Foundation

Il ATET E 3:53 PM L1

* Mobile app

* Up-to-date

* Inventory of locally
available produce, beef,

poultry and other
products

Lei Fresh


http://www.hawaiiagfoundation.org/programs/lei-fresh/

UNIVERSITY of HAWAL L at MANOA

QO _
I \(F Local & Immigrant
Farmer Education

University of Hawai'i at Manoa
College of Tropical Agriculture & Human Resources

LIFE Overview Outputs LIFE Programs Staff of LIFE

For More
Information

Jan Sugano

EKanoehe Extension
Office

45260 Waikalia Road
Suite 101

Kaneohe, HI o744
(R08) d23-418¢

Maria Dierval Diaz-Tyke
Waimea Extension
Office

f7-518g Kamamaln Rd
Kamuela, HT gt743
(Rof) B8--6183

Welcome to the Local and Immigrant Farmer Education Program

The goal of this program is to: 1) increase the viability and sustainability
of commercial farms in Hawaii, 2) integrate more farmers into
mainstream agriculture, and 3) help drive Hawaii's diversified industry

forward. LIFE Website



http://www.ctahr.hawaii.edu/life/

The Power of Social Media
\

* Change.org: Petition to Bank of America to drop $5 fee
* 300,000 customers join the petition

* Bank of America removes proposed fee
* Facebook.com: Organ donor program with Donate Life America.
* After day 1: over 6,000 people had enrolled

* Farmville: Support Save the Childrens’ Japan Earthquake Tsunami
Emergency Fund

* Purchase of program = over $2.2 million raised



Portable devices allow us to access
information anytime, any place,
at our convenience and in a
manner which

we choose to obtain it




New Technology: Smart Phones

\

« Cellular telephone with built-in applications and Internet access
* Digital voice service
* Text messaging
* E-mail
* Web-browsing
*+ Still and video cameras
* Music player
* Video viewing
* Mobile computer
* Etc.




—

+ Tablet style computer
* Mobile
* Internet capabilities

« Business, office, games
and social media apps

+ Multi-media device




You can buy attention (advertising).
You can beg for attention from the
media (PR). You can bug people one at
a time to get attention (sales).

Or you can earn attention by creating

something interesting and valuable

and then publishing it online for free.
David Meerman Scott, Best-Selling Author & Speaker




Is Social Media right
for your business?







Social Media in Your Creative Organization: Where to Start?

Get Starte

Event .
VU el Listings Microblogs

b d Your

Unique -
c“;lm fllckr
(1] Tube)

kyte

this nifty guide was created by your friends at crowdSPRlNGé'é/



be simple, be social:

DON'T
IVIAKE
THEM

Engage them!

Strategic Social Marketing, University of Oregon



1)) STARBUCKS IDEA

Hithers, Sigals 1o make & commant.

Communicate & Participate

Ideas so far

CTeET

FROHICT IDEAS

$3,i5x Colles & Espresso Denks

grq Frappucomol Beveragaes

-I.IB.E_.: T g K s Ltk
ig,088 Food

i blli Haerthamdse & M
gy Srakycis Card
5,.:551 CEher Pt Io=uws

EXFERIESCE IDEAS

Bkl Ordaennag,. Faymant, & Pw-Ls

gals Abmosphars & Locatsoms
—Bpy Other Erpashancs 1des

Print Screen: My Starbucks

(s ]

& Her{i) Age
& Heasr{n) Age
& Hoar{ i} Agi
& Hoawr( i) Agw
& Mesarin) Age

Fpbbam yi o5 Ll

You know better than anvone else what you

TEcent Ideas

Sravwibamy Shidtcaka

Reusable Cups

@A cardfresands cand

Cimngmory Bum Latts

Lo amel ninicE Toa

want from Starbucks. So tell us. What's vour
Btarbucks Idea? Revolutionary or simple -

e want to hear it. Share vour ideas, tell us
hat vou think of other people’s ideas and

join the discussion. We're here, and we're
ready to make ideas happen. Let's get started.

INSPIRED

BY YOU!

(A A R R A R A A R A A R A R A A R A A R A R R A R R

mystarbucksidea.com




A brand is no longer what we
tell the consumeritis —itis
what consumers tell each

other it is.

—-Scott Cook, co-founder Intuit




So...
Put Your Business

Out There




Engage &

be social




Keep Moving Forward
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