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Social Media is only going to 
become more pervasive and 

as such become a critical 
factor in the success or 
failure of any business

Brian Solis, Social Media Manifesto, August 21, 2007



Business in the past



Farmers Markets



Face to Face interaction
Photo: Travel and L



Retail / Wholesale



No longer just a cup of coffee



Custom preferences





Ample Competition



New Business Opportunity

∗ Social Media 
∗ New generation of 

consumers 
∗ New Technology
∗ Etc.



∗ Web-based 
∗ Mobile based 
∗ Interactive
∗ Dialogue
∗ Bridges individuals, 

organizations, and 
communities

What is Social Media?

Wikipedia, May 2012



∗ Blogs and microblogs (e.g., Blogger, Twitter)
∗ Content communities (e.g., YouTube)
∗ Social networking sites (e.g., Facebook)
∗ Collaborative projects (e.g., Wikipedia)
∗ Virtual game worlds (e.g., World of Warcraft)
∗ Virtual social worlds (e.g. Second Life)

Social Media Types

Kaplan, Andreas M.; Michael Haenlein (2010) "Users of the world, unite! The challenges and opportunities of Social Media". Business 
Horizons 53(1): 59–68.



Examples of Social Media:

∗ Social Networks

∗ Microblogs
∗ Blogs
∗ Podcasts
∗ Discussion Forums
∗ Videos
∗ Photo Sharing

∗ Facebook.com & 
Linkedin.com

∗ Twitter.com
∗ Blogger.com
∗ Archive.org
∗ Agriculture.com
∗ Youtube.com
∗ Pinterest.com & 

Flickr.com

ExamplesSocial Media Types





Nielsen’s “State of the media: The social media report Q3 2011”

“Social networks and blogs continue to 
dominate Americans’ time online…”

Social media has grown rapidly-today nearly 
4 in 5 active internet users visit social 

networks and blogs



what?so



89% of US internet users search 
online before they make a 
purchase, even when the 

purchase is made at a local 
business.

- Hubspot



Nielsen’s “State of the media: The social media report Q3 2011”

70% of active adult social 
networkers shop online



∗Marketing through social networks 
isn't as much about selling your 
product, as it is about engaging 
your followers.

Social Media 
New Marketing Tool

JJ McCorvey. How to Use Social Networking Sites to Drive Business. Inc. magazine, 
January 25, 2010



Reasons Why Small Businesses 
Leverage Social Media

∗ Connecting with customers
∗ Visibility
∗ Self-promotion

Zoomerang interviewed 1,180 small- to mid-sized business (SMB) decision-makers and 500 consumers 



90% of marketers said social marketing was 
important to their businesses

Exposure was the #1 
reason for using 

social media 

Michael Shelzer, 2011 Social Media Marketing Industry Report, surveyed 3342 participants



Business Benefits of Social Media
Based on a Survey of 1,898 business owners



∗Referrals
∗ TV
∗Newspaper 
∗Magazines
∗Radio
∗Etc

Agricultural Marketing 

http://www.hanahou.com/pages/magazine.asp?Action=Dra
wArticle&ArticleID=907&MagazineID=58

http://www.hanahou.com/pages/magazine.asp?Action=DrawArticle&ArticleID=907&MagazineID=58


Word of Mouth Advertising



New generation of consumers

info@webs9.com



78% of people trust the 
recommendations of 

other consumers

Nielsen, Trust in Advertising. October 2007



Customer Reviews Affect Purchases

Source: Channel Advisor, ‘Through the eyes of the consumer: 2010 Consumer shopping habits 
survvey (31 Ausgut 2010) 

Influence of Online Reviews % of US Internet Users

Read product reviews 92%

-of which, influenced to purchase 46%

-of which, deterred from purchasing 43%

-of which decisions were unaffected 3%



58% increase in sales and 
partnerships from using social 

media

Wire app, November 2011. surveyed 700 marketers



Photo Source: Full Traffic



Social networking 
sites are officially 

more popular than 
porn sites

Time magazine, October 13, 2007





∗ Application software
∗ 10 billion downloaded –January 2011
∗ 25 billion downloaded –March 2012

Choosing The Right Apps

Apple Press Release 







Facebook Facts

∗ Reaches over 845 million people worldwide
∗ 425 million people are mobile users
∗ 1 in every 5 page views is FB
∗ Average time spent on FB is 20 minutes/visit 

Infographic Labs 



Top Social Media Outlets

Zoomerang interviewed 1,180 small- to mid-sized business (SMB) decision-makers and 500 consumers 



Facebook, Twitter, Linkedin and 
blogs were the top 4 social 

media tools

Michael Shelzer, 2011 Social Media Marketing Industry Report, surveyed 3342 participants



Facebook

∗ Connects people with friends and others worldwide
∗ In North America, 50.3% of the entire population uses FB
∗ Americans spend more time on Facebook than any other 

website

www.facebook.com



www.facebook.com/usda

http://www.facebook.com/usda


Facebook Tips for Businesses:

∗ Encourage likes and fans
∗Keep it relevant
∗Respond to inquiries
∗ Engage & interact with fans
∗Utilize Photos





Linkedin

∗ Largest professional network on the internet
∗ Members include: 
∗ Executives from Fortune 500 companies 
∗ Company Pages

http://press.linkedin.com/about



Linkedin Tips for Businesses:

∗ Promote your products & services
∗ Join Groups
∗ Ask for introductions
∗ Recommend others
∗ Share





Blogger

∗ Similar to an online journal
∗ Host pictures, opinions, information, etc.
∗ Interactive with readers posting comments

Photo: WPLMS





Twitter

∗ Mini-blogger
∗ Post and read about:
∗ Stories, ideas, opinions, news, etc. 

∗ Does not exceed 140 characters/tweet
∗ Members include: 
∗ Global leaders such as Pres. Obama, the Dalai Lama, 

etc.
∗ 99% of America’s top non-profit organizations

http://blog.twitter.com





YouTube

∗ Video sharing
∗ Free 
∗ User friendly
∗ Visual
∗ Reach large populations





Pinterest

∗ Online billboard
∗ Social photo sharing
∗ Idea sharing
∗ Online community development



Pinterest



Pinterest



QR Codes

∗Quick Response Code
∗Matrix barcode
∗ Fast readability
∗Accessible via phone devices



http://agwired.com/2011/09/06/qr-codes-add-mobile-info-to-farm-shows/

http://agwired.com/2011/09/06/qr-codes-add-mobile-info-to-farm-shows/


http://boomer555.com/

http://boomer555.com/


RSS Feeds

∗Really simple syndication
∗Web feed in a standard format
∗ Timely updates
∗Many feeds into 1 site



RSS Feeds

http://bifb.wordpress.com/

http://bifb.wordpress.com/


Why Use Social Media Marketing

Zoomerang interviewed 1,180 small- to mid-sized business (SMB) decision-makers and 500 consumers 

∗ 60% of all small business decision-
makers spend less than $100 on 
social media marketing



Advantages of Social Media

∗ Low Cost Investment
∗ Global Reach
∗ Increase Brand Awareness
∗ Interactive Engagement
∗ Monitor Market



Local Businesses 
That Utilize Social Media

∗ Slow Food Maui
∗ Hawaii Organic Farmers 

Association
∗ Abundant Life Natural 

Food and Café
∗ Big Island Bees
∗ Greenwell Farms
∗ Otsuji Farm Fresh 

Veggies

∗ Ma’o Organic Fruits and 
Vegetables

∗ Royal Hawaiian Honey
∗ Holualoa Kona Coffee 

Company
∗ Haleiwa Farmers Market
∗ Maunakea Tea
∗ Noni Biotech International



Photo: Screen shot. Otsuji’s Farm

http://www.otsujifarm.com/


Greenwell Farm: Facebook

Photo: Screen shot. Greenwell Farms Facebook

http://www.facebook.com/greenwellfarms


Big Island Bees: Facebook

Photo: Screen shot. Big Island Bees

http://www.bigislandbees.com/


Kahuku Brand: Twitter

Photo: Screen shot. Kahuku Brand Twitter

https://twitter.com/


Ma’o Farms: Blog

Photo: Screen shot. Mao Farm’s Blog

http://maoorganicfarms.org/index.php?/mao_farms/blog/P10
http://maoorganicfarms.org/index.php?/mao_farms/blog/P10


Slow Foods Maui: You Tube

Photo: Screen shot. Slow Foods Maui You Tube

http://www.youtube.com/slowfoodmaui


Mauna Kea Tea Online Shopping

Photo: Screen shot. Mauna Kea Tea Online shopping

http://www.maunakeatea.com/component/content/article/104


Photo: Screen shot. Rusty’s Hawaiian website

http://rustyshawaiian.com/


Lei Fresh Mobile App
Hawaii Agricultural Foundation

∗ Mobile app
∗ Up-to-date
∗ Inventory of locally 

available produce, beef, 
poultry and other 
products

Lei Fresh

http://www.hawaiiagfoundation.org/programs/lei-fresh/


LIFE Utilizes Social edia

QR Codes

LIFE Website

http://www.ctahr.hawaii.edu/life/


The Power of Social Media

∗ Change.org: Petition to Bank of America to drop $5 fee
∗ 300,000 customers join the petition
∗ Bank of America removes proposed fee

∗ Facebook.com: Organ donor program with Donate Life America.
∗ After day 1: over 6,000 people had enrolled 

∗ Farmville: Support Save the Childrens’ Japan Earthquake Tsunami 
Emergency Fund 
∗ Purchase of program = over $2.2 million raised



Portable devices allow us to access 
information anytime, any place, 

at our convenience and in a 
manner which 

we choose to obtain it 



New Technology: Smart Phones

∗ Cellular telephone with built-in applications and Internet access
∗ Digital voice service 
∗ Text messaging
∗ E-mail
∗ Web-browsing
∗ Still and video cameras
∗ Music player 
∗ Video viewing
∗ Mobile computer
∗ Etc.



Ipad

∗ Tablet style computer
∗ Mobile
∗ Internet capabilities
∗ Business, office, games 

and social media apps
∗ Multi-media device



You can buy attention (advertising). 
You can beg for attention from the 

media (PR). You can bug people one at 
a time to get attention (sales). 

Or you can earn attention by creating 
something interesting and valuable 

and then publishing it online for free. 
David Meerman Scott, Best-Selling Author & Speaker



Is Social Media right 
for your business? 



Yes!  



Get Started



Strategic Social Marketing, University of Oregon



Print Screen: My Starbucks

Communicate & Participate



A brand is no longer what we 
tell the consumer it is – it is 
what consumers tell each 

other it is. 
–Scott Cook, co-founder Intuit



So…
Put Your Business 

Out There



be social
Engage &



Keep Moving Forward
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